Socially-aware Video Recommendation using Users’
Profiles and Crowdsourced Annotations
Marco Bertini, Alberto Del Bimbo, Andrea Ferracani, Francesco Gelli,
Daniele Maddaluno, Daniele Pezzatini∗
Università degli Studi di Firenze - MICC

marco.bertini, alberto.delbimbo, andrea.ferracani, daniele.pezzatini@unifi.it
ABSTRACT

suggestions of movies), or profiles of similar users (e.g. the
recommendation system of Digg news), exploiting collaborative filtering (CF) and collective intelligence algorithms.
Some of these networks also feature public profiles, like the
Facebook timeline, which collects users activity and offers
the possibility to manually curate personal pages. However,
all these social networks address the issue of recommendations and targeted services considering only a few discrete
user activities like voting or tagging.
The capability of recommending relevant videos to targeted users can help them to find the most relevant content according to their recurrent viewings or preferences.
As shown in [21], recommendation is a powerful force in
driving users to watch other videos, much more than direct searching for new videos. Typically the approaches
presented in the scientific literature are based on textual
analysis of the metadata that accompany a video, possibly
complemented by some multimedia content analysis. In [19]
the multimodal relevance between two video documents is
expressed as the combination of textual, visual, and aural
relevance, and relevance feedback is used to automatically
adjust intra-weights within each modality and inter-weights
among different modalities by users’ click-through data. The
YouTube recommendation system, described in [6] uses two
broad classes of data: i) content data, such as the raw video
streams and video metadata such as title, description, etc.,
and ii) user activity data, either explicit (e.g. video rating/liking) and implicit (watching a video for a long time).
The videos that a user is likely to watch after having watched
a given seed video are considered as related and are selected
using association rule mining (co-visitation counts). In [16]
user activity (video play) is used to create a user profile,
by accumulating the tags used by the video uploaders to
describe their videos. The user profiles are then used to
compute the set of recommended videos based on their tags.
In [12] it has been proposed a weighted fusion of different
modalities based on user activity (e.g. fast forward/rewind)
during the video play. The use of social features to augment
the evaluation of video similarity based on its content has
been proposed in [4]. In [7] it has been proposed a system
that merges video content and social networks to gather semantic metadata to describe interaction, usage and opinion
of video content. Social similarity of videos, expressed as
popularity distribution across social circles has been used
to improve video recommendation in [10]. In [1], the social
network of a user is exploited to create his initial user profile and to suggest him videos based on those tagged by his
friends using a tool for temporal video commenting; video

The recent explosive growth in the use of social networks has
raised the question of how to meet the emerging demand for
services that address the interests of the users. In this paper we show how considering homophily in social networks
can improve video recommendation, using inferred user profiles and modeling users’ interests. We propose a sociallyaware framework for video commenting, sharing and interest
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tag semantic relatedness. The system allows to connect to
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1.

INTRODUCTION

Nowadays one of the main challenges of a social network is
targeting and personalization of services and items to help
users to choose from a wide variety of alternatives deriving from the huge amount of user-generated content in the
network. Another challenge is to guide users to create and
update their public profiles as means to motivate users to be
engaged with the systems. Social networks and commercial
sites like Facebook, Netflix, YouTube and Digg already propose to users contents of interest based on past users’ interactions (e.g. in the YouTube personal home page), past user
ratings, watching preferences and items metadata (Netflix
∗
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tagging is also used to update a list of user’s interests that
are mapped on semantic categories using DBPedia.
In this paper we introduce a socially-aware framework
that combines a profiling module (through online social network, i.e. Facebook) and user’s activity analysis, like semantic tagging, to generate targeted services for the users
of the social network. User profiles are generated semiautomatically, reducing the effort required to the users for
their creation, and are exploited to perform recommendation
of videos, users and resources of interest. The general idea is
to improve and propagate interests and connections through
the network (social influence) and to exploit a known tendency of social networking, called homophily [11] in sociology, according to which contacts between similar people occurs more frequently than among dissimilar people. In fact,
information contained in interest networks and in friendship
networks is highly correlated and homophily can be used to
achieve higher performance in interest targeting and friendship prediction, as shown in [20]. In this regard, the main
contribution of this work is the use of users’ interest similarity, estimated from semi-automatically created user profiles, to support video recommendation as well as interest
targeting and friendship prediction. By computing similarity between users considering their interest profiles and not
only their voting activity, we are also able to face the common “cold start” issue for recommenders. In fact, classic
user-based CF algorithms have the problem to make recommendations to novel users who have not yet expressed
preferences on any item in the network.
This paper is organized as it follows: Sect. 2 describes the
components of the system; Sect. 3 evaluates the proposed
framework; conclusions are drawn in Sect. 4, along with a
description of future work.

2.

user (considering numerical rates and “implicit” rates from
viewing activity) or from similar decisions made by other
users, but also on data that can be defined as having an
implicit or explicit semantic (i.e. semantics extracted from
users’ comments or explicitly declared in user profiles); in
particular, it is taken into account information extracted
from Facebook (e.g. page ‘likes’), users’ activity in the system (comments and annotations) and information provided
manually (categories of interest) or automatically computed
(semantic analysis and categorization of annotations).
The modeling of user interests is carried out with three
strategies: initially, in the “cold start” scenario, the system tries to extract some observable properties from users’
Facebook profiles, then it uses algorithms to compute a
user’s neighborhood based on profile similarity, exploiting
collaborative filtering techniques and implicit interest indicators, and finally it clusters resources extracted from the
network activity, assigning the classifications of these clusters to the users’ personal profile of interests. In this way
the system integrates a collaborative filtering and a content
based filtering approach and the user interaction paradigm is
combined with featured-based recommendation algorithms,
binding the neighborhood based recommendations to the
network social graph, as suggested in [2, 8, 18]. The workflow of the system is shown in Fig. 1.

THE SYSTEM

The system1 allows users to connect to friends, comment
and semantically annotate videos at frame level, share and
browse videos, interests and users through recommendation,
clustering and semantic similarity, and to create and curate
personal profiles of interests in a semi-automatic way. In this
regard it can be classified as an hybrid recommender system
combining a collaborative filtering approach with contentbased filtering techniques. As noted in [3], the collaborative
system approach in social networks needs to be extended, because the nature of these networks is somehow bilateral and
also users have to be considered as ‘items’ that participate
in social interactions. In this regard, the recommendation
system proposes, in the personal user home page, not only
videos but also these most similar users.
The system consists of three main parts that are closely
interconnected: i) a recommendation engine of videos and
similar users, viewable in the personal home page of the
social network (similarly to the YouTube home page), ii) a
user profiling engine for automatic creation of public profiles
of interests, iii) a clustering engine that is responsible of the
categorization of resources in the network and also, through
the aid of semantic distances, makes recommendations and
suggestions of resources that match those interests. The
profile can then be edited and refined by users over time in
a semi-automatic way.
Users’ similarity is computed not only on the traditional
paradigm of a model built from the past behavior of the
1

Figure 1: System workflow.

Crowdsourced video tagging and concept extraction.
The key data through which the system extracts semantic
information about users is constituted by their comments on
video frames and by any resource automatically detected or
manually tagged. In [9] it has been showed that tag-based
recommenders have a better interest ratio than people-based
recommenders, and recommenders that combine both elements are even better. In this regard the system features an
automatic extraction of semantic entities and provides also a
widget for manual semantic tagging which allows to add, at
video frame level, Wikipedia and Facebook resources within
the text of the comments (Fig. 2). The interface has been
designed to make the process similar to that of commenting
and tagging photos on a social network like Facebook, following a procedure that is familiar to users. Semantic tags
are automatically detected within comments using Named
Entity Detection based on rules and gazetteer [5] and with
a ‘wikification’ procedure that identifies Wikipedia entities
in text comments [14]; during ‘wikification’, the system selects one sense, when more senses are available for a term on
Wikipedia, considering the best semantic relatedness based
on Wikipedia article internal links structure [13]. These semantic tags are used to represent the video topics, and their
association to users’ interests is computed in real-time when
users post new comments, to update their personal profiles.

available at: http://fiona.micc.unifi.it/intime
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Clustering and categorization of resources is then refined by
Mahout scheduled jobs, as described in the following.

Video suggestions are computed considering and comparing the profiles of interest of the most similar users in the network. For this a memory-based algorithm is adopted which
uses the map/reduce paradigm implemented in Apache Mahout on an Hadoop cluster in order to handle the scalability
issue that such approach usually presents.
Users are described using a vector that contains the percentage of interest for all the categories of the system. Percentages of interest are normalized counting user’s Facebook likes on categories in the “cold start scenario” and refined later considering the number of the resources added
by users for each interest while curating their public profile.
To this end, the system features a user profile view presenting automatically extracted interests and, for each of them,
a carousel of suggested resources that users can drag and
promote in their public profile. This vector of weighted categories is used to compute user similarity and to determine
a user neighborhood inside the network. Once the neighborhood n is defined, the recommendation is generated by
ranking items using the preferences expressed by users in
n. Formally, the proposed system modifies the user-based
recommendation algorithm, in that it uses the similarity of
user interests to select the items on which recommendation
is computed (Alg. 1).

Figure 2: The annotation widget: users can comment at video frame level and add resources both
from Facebook and Wikipedia. Automatically detected semantic entities in the comments are highlighted.

given a user u foreach other user w do
compute an interests similarity s between u and w.
create a neighborhood n containing top k users,
ranked by similarity.
end
foreach item i that some user in n has a preference
for, but that u has no preference for yet do
foreach other user v in n that has a preference for
i do
compute a similarity s between u and v.
incorporate v’s preference for i, weighted by s,
into a running average.
end
end
return the top items, ranked by weighted average
Algorithm 1: Algorithm for user similarity recommendation based on users’ profile of interest. Different users’
similarity measures have been tested in the experiments.

Recommendations, profile creation and curation.
Recommendation of videos is content-based, computed
evaluating users’ semantic profiles similarity. Profiles are
created on the basis of the resources that have been tagged
or extracted automatically from user comments on video
frames. All the extracted resources are represented in the
network by their corresponding Wikipedia page text document. Resources are vectorized using the TF-IDF algorithm
and clustered with Fuzzy K-Means using a semantic distance. This distance is computed using the Wikipedia Linkbased Measure (WLM), that takes into account the similarity of two Wikipedia articles with respect to the comparison
of their incoming and outgoing links [13]. The clustered resources are associated to a two-levels taxonomy of interests
(12 categories in the first level and 50 in the second, such as
Music and Rock music, inspired by the taxonomy of Vimeo)
by computing a weighted average of the semantic distances
of the k resources closest to the centroid with respect to the
items of the taxonomy. Each item of the taxonomy has its
own corresponding Wikipedia article, used to compute the
semantic distance.
Profiles generation is obtained matching users’ interest
and labelled cluster of resources, and is refined and updated
using collaborative filtering techniques (implicit, e.g. click
through, and explicit profile curation). The initial profile is
based on personal data obtained from the Facebook Graph
API: the system analyses user ‘likes’ on Facebook pages, extracting their Facebook categories, or the likes of the friends
of the user, in case the user has no ‘likes’ activity. Then the
categories extracted from Facebook are compared with the
items of the system taxonomy computing a semantic distance between the Facebook category and each taxonomy
item, using the WLM measure.

3.

EXPERIMENTAL RESULTS

The recommendation process can be viewed as a prediction problem: the system should be able to predict the user’s
level of interest in specific items, such as videos or other
users, and rank these according to their predicted values
[15]. In order to evaluate the accuracy of the prediction, we
can extract a percentage of the collected data, represented
by users ratings on videos, and use them as test data, that is
not used to train the recommendation system. The recommender engine produces rating predictions for the missing
test data, that are compared to the actual values in order
to evaluate the accuracy. The performance is evaluated using Root Mean Square Error (RMSE), since this is the most
commonly used for this task. The more accurately the recommender predicts users rating, the lower the RSME will
result.
Our dataset is composed by 138 videos and 51 users (with
152 expressed preferences - 23 ratings of 1, 16 of 2, 24 of 3,
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expr. ratings
45 of 4 and 44 of 5 - sparsity level= 1− users×videos
= 0.978).
User interests profiles are represented by 383 resources that
are organized in 15 main categories. User’s ratings on videos
vary on a 1 to 5 scale vote system. We chose to select 90%
of our data-set as training set, and to perform an evaluation on the remaining 10% of the data, using a repeated
random sub-sampling validation (1000 iterations). In the
first experiment, we tested three different distance measures
between users: Euclidean distance, Pearson correlation and
Log-Likelihood, in terms of RMSE between predicted value
of rating and real user rating. As shown in Fig. 3 left), results show that Pearson correlation tends to behave badly
when small amounts of data are involved; Euclidean distance
provides best results, therefore we adopted such distance
metric in our system. All the tested similarity measures obtain approximately the same accuracy when the number of
considered neighbors grows.

the classical algorithms of user similarity based on ratings
in favor of a neighborhood computed on users profiles. An
evaluation of the proposed recommender system has shown
improvements with respect to traditional collaborative filtering approaches.
Future work will focus on: i) integration of a system to
extract salient video frames to be presented to users, in order to increase comments and manual tagging, ii) use of tag
propagation techniques applied to users’ semantic annotations.
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